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Enrollment

I/We agree to contribute 1% or more of my/our
net worth annually, or 5% of income, whichever is
greater, to the tax-deductible cause(s) of my/our
choice. I/We understand this entitles me/us to
membership in an association of 1% givers who
believe strongly in the wisdom of philanthropy.

__ You may use my/our name(s) as a member even in
publications

__ You may use my/our name(s) on The 1% Club Brochure

__ You may use my/our name(s) on a confidential list
used only to recruit new members

__ You may use my/our name(s) verbally, but never in
print

__I/We wish to remain anonymous for now

Signature(s)

Name(s)

(Please print)

Address

Home Phone

Business Phone

Fax

Cellular

Date

How did you hear about the 1% Club?

Membership
Growth Chart

1,100

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Help us reach our
Goal of
1,100 members in 2007.

Please give the
attached
enrollment form
to a friend.

Please tear off and send to a friend

The One Percent Club

1035 E. Franklin Avenue
Minneapolis, MN 55404
Tel. (612) 455-5198

Fax (612) 455-5101

www.theonepercentclub.org
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Giving While Living

our pledge - To increase philanthropy in our
community. Specifically, to enlist people to a
new standard of giving — to contribute 1% or
more of net worth annually, or 5% of income,
whichever is greater, to the tax-deductible
cause(s) of their choice.

We invite you to join us
for cocktails & hors d’oeuvres
at the office of Rider Bennett, LLP
as we celebrate the spirit of
giving and toast the
One Percent Club

In honor of its 10th anniversary.

Thursday, April 5, 2007
4:30 PM until 6:30 PM

Rider Bennett, LLP

33 South 6th Street, Suite 4900
Minneapolis 55402

Parking in the City Ramp will be validated.

Brief remarks given by
Jay Novak, Publisher & Editor of
Twin Cities Business;

Peter Heegaard, Founder & Retired
Managing Principal of Lowry Hill; and
Judson Dayton, President of the
One Percent Club

Please RSVP to Ashley Jensen at
Twin Cities Business Magazine at
612-336-9288 or ajensen@tcbmag.com
Evening hosted by

TwinCities
BUSINESS

RIDER BENNETT
Real People « Real Solutions®



There’sareason
you feel better
when you give

® Scientists now believe that giving activates two parts
of the brain that work together, causing a “warm glow.”

By ROBERT FRANKLIN
rfranklin@startribune.com

It’s not just helping the
poor, the arts or the church
that makes giving to chanty
feel good.

Giving affects the same
part of the brain stimulated
by sex, drugs and money, ac-
cording to researchers at the
National Institutes of Health.

Fundraisers have long in-
voked religion, volunteer-
ism, family and cultural tra-
ditions, tax breaks, peer pres-
sure and the desire to make a
difference or leave alegacy as
being big factors in charita-
ble giving.

But NIH researchers used
MRIs to monitor brain activ-
ity as 19 people made deci-
sions to give — or not give —
to a variety of causes.

For charitable giving, their
imaging study “strongly sup-
ports the existence of ‘warm
glow’ at a biological level,”
said Dr. Jorge Moll, the lead
researcher. “It helps con-
vince people that doing good

" can make them feel good; al-
truism therefore doesn’t need
to be ONLY sacrifice.”

Charitable giving is big
business. It totaled $4.9 bil-
lion in the state in 2004, ac-
cording to the latest available
figures, the Minnesota Coun-
cil on Foundations estimat-
ed last week. And fundraisers
and researchers have long
sought to analyze giving pat-
terns.

Some Minnesota fund-
raisers and donors were told
of the connection to other
pleasures.

“That’s fabulous,” said Lau-
ren Segal, president and chief
executive of the Greater Twin
Cities United Way, which
raises more than $80 million
a year in cash and pledges.

She wasn’t aware of the re-
search, but said donors have
told her that giving “can make
you feel better than you ever
imagined.”

Tom Lowe, who has given
millions to charity personally
and through his Lyman Lum-
ber companies, called the re-
search “pretty humorous.”

However, in writing a
$10,000 check to charity,
“you'd get a good feeling,
[but] it doesn’t give me a big
sex drive,” sald Lowe, a co-

founder of the One Percent

- Club, which encourages in-

creased giving by well-off
Minnesotans. -
“I think people have to

have some sort of an altruis- -
tic streak in there someplace .

that prompts them to ... give

~ something back,” he said.

Testing out motives

Moll said he wanted to
“tease apart” selfish and al-
truistic motivations, to ex-
plore economic and moral
values.

His research team gave
$128 each to the 19 people — a
large enough sample for val-
id conclusions, he said. They
were confronted with choices
about whether to give money
— or to oppose giving — to
controversial charities linked
to abortion, children’s rights,
the death penalty, euthanasia,
gender equality, nuclear pow-
er and war.

They gave an average of $51
from their $128 and pocketed
the rest.

In a paper published last
fall, researchers said they
found that giving activated
two areas of the brain: the
part that is activated by re-
ward reinforcement, which
also is activated by sex, drugs
and money, and the part that
influences social attach-
ments, trust and economic
interactions.

The two areas work not
in competition but together,
which “enables us to make al-
truistic decisions,” Moll said.

Opposition to a cause sets
off the part of the brain that’s
linked to anger and moral dis-
gust, the researchers found.

Sometimes donors despair
about their money going else-
where, perhaps to taxes. For
instance, William McKnight,
the 3M executive who start-
ed the McKnight Foundation,
the state’s largest, “would do
whatever he could not to pay
taxes,” his daughter, the late
Virginia Binger, once said.

Jud Dayton, the new chair-
man of the One Percent Club,
said he’s not so sure about a
“sex, drugs, rock 'n’ roll” con-

‘nection to giving. But he add-

ed, “You're helping people,
and that’s got to feel good.”

Robert Frankiin » 612-673-4543

Reprinted with the permission

of the Star Tribune

GIVING AND THE BRAIN

Researchers led by Dr. Jorge Moll at the National Institutes of Health
used functional MRI to examine brain activity of 19 people confronted
with decisions about charitable giving.

They found that donating affects two brain “reward” systems
working together:

o The midbrain ventral tegmental area-striatum mesolimbic network,
which also is stimulated by food, sex, drugs and money.

o The subgenual area, which is related to humans viewing their babies
and romantic partners and to other social attachments.

Researchers also found that:

e Rejecting certain causes stimulates the lateral orbitofrontal cortex,
which is linked to anger, moral disgust and other aversive traits.

@ An abstract and supporting documents are at www.pnas.org. The
full article, published Oct. 9, 2006, requires a subscription to
Proceedings of the National Academy of Sciences Online.

o Dr.Jorge Mollis at mo]lj@ninds.nihgov
Star Tribune

« ITHELPS CONVINCE PEOPLE THAT

DOING GOOD CAN MAKE THEM FEEL GOOD;
ALTRUISM THEREFORE DOESN'T NEED TO BE
ONLY SACRIFICE »

Dr.Jorge Moll, resea.rcheﬁ



